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T. Rowe Price Launches Campaign To Help Parents Of Young Children Cope With The
"Sticker Shock" Of College Costs

Campaign Gives Parents Six Steps to Get Started Saving for College
BALTIMORE, May 13, 2014 /PRNewswire/ --

News
T. Rowe Price launched a new campaign to help parents of young children cope with the "sticker shock" that sets in when they
learn of the high cost of a college education.

CollegeSavingsChillout.com
#FreakOutChillOut
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CollegeSavingsChillout.com takes a practical approach to start saving for college by sharing easy-to-digest content aimed at
relieving the stress many parents feel when thinking about how much college costs. Presenting six simple steps, T. Rowe Price
helps parents understand how 529 plans are an effective and manageable way to start saving for college. The campaign
captures real parents' "freak out" moments, as well as how they get started saving for college through a series of videos that
can easily be shared.

The campaign also features a book titled Everybody Freaks Out, which is aimed at parents but written and illustrated in the
style of a children's book. Everybody Freaks Out is a lighthearted book that tells the story of how two fictitious parents are able
to move past their college savings panic. The book is available as a free, digital download on CollegeSavingsChillout.com or on

Amazon.com for $5 in hard copy. All proceeds from sales of the book will be donated to Junior Achievement USA® a national,
non-profit organization focused on promoting financial literacy.

This summer, the firm will soothe parents further by bringing Calming Tea Carts to Baltimore, Los Angeles, and Seattle. The
carts will offer herbal tea and free copies of Everybody Freaks Out.

According to the findings of T. Rowe Price's 2013 Parents, Kids & Money Survey, 70% of kids and 66% of parents agreed that
the best way to prepare for a strong financial future is with a good education; however, only 41% of parents regularly saving for



http://www.collegesavingschillout.com/
http://collegesavingschillout.com/
http://media.moneyconfidentkids.com/wp-content/uploads/2013/03/PKM-Survey-Results-Report-FINAL-0326.pdf

college. In fact, more parents (46%) save regularly for vacation than for college.

Six Steps for Starting From CollegeSavingsChillout.com

1. Have a plan and do what you can. Parents do not have to save for the entire cost of college. Instead, perhaps they
plan to save for two years of school or just one. Every bit of savings will help, even if it's only enough to cover a portion of
children's expenses. Instead of making the total number an enemy, make a personal goal the hero.

2. Just get started. Parents should start by saving an amount that's manageable. Doing it now may help parents save
money and frustration in the future by needing to borrow less.

3. Don'ttry to do this alone. Get others involved. When friends and family ask for gift ideas, parents should suggest
that people give to their kids' college savings plan. As kids get older, they too can contribute to the plan by saving money
earned from babysitting or other work.

4. Make a 529 plan work for you. These college savings plans offer the flexibility to pay for qualified private or public
colleges, universities, and graduate schools, as well as vocational and trade schools anywhere in the country. Parents
can also use the money in the account for any of their kids or themselves by changing the beneficiary.

5. Take care of life's necessities. Give a little to each. Parents should start by setting their priorities and then funding
them accordingly. If the goal is a four-year private education, go for a slightly less expensive car or home and direct
those savings into a 529 for college and an IRA for retirement. Your savings plan can always be adjusted along the way.

6. Let T. Rowe Price help. Parents can call 1-855-529-CHILL to learn more about saving for college or visit
www.collegesavingschillout.com.

Quote
Tom Kazmierczak, Head of Retirement and College Products

"Our research shows that over a quarter of parents are losing sleep worrying about college costs. And we hear from parents
that saving for college is an emotional decision. They feel overwhelmed by not only the cost, but also by making the best
decision for their child's future. The goal of our campaign is to help people overcome these feelings and encourage them to just
get started on saving for college. It's important that they put time on their side."

About T. Rowe Price

Founded in 1937, Baltimore-based T. Rowe Price Group, Inc. (NASDAQ-GS: TROW) is a global investment management
organization with $711.4 billion in assets under management as of March 31, 2014. The organization provides a broad array of
mutual funds, subadvisory services, and separate account management for individual and institutional investors, retirement
plans, and financial intermediaries. The company also offers sophisticated investment planning and guidance tools. T. Rowe
Price's disciplined, risk-aware investment approach focuses on diversification, style consistency, and fundamental research.
For more information, visit troweprice.com, Twitter (twitter.com/troweprice), YouTube (youtube.com/trowepricegroup), LinkedIn
(linkedin.com/company/t.-rowe-price), or Facebook (fb.com/troweprice).

Please note that a 529 plan's disclosure document includes investment objectives, risks, fees, expenses, and other information
that you should read and consider carefully before investing. You should compare these plans with any 529 college savings
plan offered by your home state or your beneficiary's home state. Before investing, consider any state tax or other benefits that
are only available for investments in the home state's plan.
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